
Pushing	the	Visual	

A	photograph	is	a	most	important	document,	
and	there	is	nothing	more	damning	to	go	down	
to	posterity	than	a	silly,	foolish	smile	caught	

and	fixed	forever.	
-Mark	Twain	







Marke@ng	for	Higher	Educa@on	

•  All	schools	have	the	same	goals:		
– ADrac@ng	high-quality	students	
– Recrui@ng	great	faculty	and	staff	
– Encouraging	alumni	to	make	dona@ons	to	support	
school	programs	

– Building	up	the	school’s	brand	recogni@on	and	
reputa@on.	



•  Students	
–  consider	a	portal	for	exis@ng	students	to	blog,	chat	
and	download	mul@media	(public	access	for	new	
students	looking	for	what	the	true	experience	is	at	
school)	

•  Alumni	
–  build	an	online	portal	where	former	students	can	
reconnect	on	private	message	boards;	read	ar@cles	
and	view	mul@media	features	about	their	professors	
and	fellow	alum.		BE	SURE	TO	ADD	A	DONATION	
BUTTON.	

•  Social	media	pla1orms		
–  par@cularly	TwiDer	and	Facebook	—	help	you	stay	
connected	with	your	base	on	a	day-to-day	basis,	and	will	
give	you	opportuni@es	to	build	stronger	rela@onships	with	
your	community.		



More	Stats	

•  Tweets	with	images	receive	18%	more	clicks,	
89%	more	favorites	and	150%	more	retweets.	

•  Socialbakers.com	looked	at	the	top	10%	of	
posts	made	by	more	than	30,000	Facebook	
brand	pages	and	found	that	posts	with	photos	
saw	the	most	engagement—accoun@ng	for	a	
whopping	87%	of	total	interac@ons.	



65%	of	Your	
Audience	are	
Visual	Learners		



What	makes	a	Photo	Interac@ve?	



Photographs	of	people	should	be	
more	candid	than	not.	

	

Captured	moments	
help	viewers	get	a	
glimpse	of	your	
ins@tu@on	and	invites	
them	to	be	part	of	the	
community.	
	



Avoid	Passive	Shots	
	

Convey	a	sense	of	vitality	and	
academic	rigor	that	
characterizes	your	college,	
students	and	faculty.	
	



Balance	Your	Coverage	
When	covering	an	event	
ac@vely	think	wide,	
medium,	@ght.		Balance	
shots	of	individuals	with	
ones	that	include	more	
than	one	person	in	order	
to	show	a	culture	of	
collabora@on.		Let	your	
audience	connect	to	the	
individual	and	energized	
by	the	mass.	



Profile	portraits	should	be	
friendly	and	invi:ng...	

Tell	a	Joke.	
	
Talk	to	them	while	
you	are	
photographing.	
	
Find	a	way	to	ease	
their	stress	and	
create	a	smile.	



Lower	the	horizon	line	when	shoo:ng	campus,	architectural	or	interior	shots	

Give	a	Sense	of	Openness.			
Invite	them	to	be	where	you	are	standing.	



Represent	racial,	gender,	age	and	
professional	diversity	


